What's in a Web Site?

(Things you always wanted to
know about the Web, but didn’t
know who to ask!)

There is a tremendous amount of information available on the
World Wide Web. Some of this information is good, sound
research data; some is opinion. When a person searches the Web,
the sheer volume of information can be overwhelming. How can
an individual determine the appropriateness or validity of the
information they are finding?

Asg you prepare to evaluate information from the Web, there are a
few basic assumptions that should be made clear.

L Not all information is created equal

(2] There i¢ good information on bad sites, and bad
information on qgood sites.

Information on the Web should be viewed as no more or
less than information from other sources.

Authorship on the Web does not mean “authority,”
Evaluating a site means applying individual judgement.
The individual evaluating the content of a Web site hac a
biag¢ in how they view the information.

Evaluation of Web sites is a meang, not an end.
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A review of dozene of gites digcussing content evaluation seemed to have at

the center five general themes:

@ Authority; @ Audience; @ Context/Coverage; & Accuracy; and ©
Currency,

Together thege five themeg create a base for determining how to uce
information from a web gite. Whether for personal uge or for a report, a
student can learn to ask these bagic questiong to agcertain how much
credibility they chooge to assign to the information found on a web site.
These are good questions to ask regardless of the reacon for obtaining
information from the Web.
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“ At Queshons about Authontg :
¢ Whois respongible for the contant? (The author? The pubhsher?)

¢ What it the level of authoritg of the: autlwr or the publisher (Is thie -

- Who gpongors ot pays | for the: author ] wcrk"’ Is t}nsafﬁhatwn ¢1ear : :
ot the Web dite or ie it hldden? - ' ; o

¢ Whatiathe afﬁhahon of the author? Who jathe author s emploger? '

©oget people invalvedina campa:gn? Or'ié the purposa to.get people . .
‘angry about & topic? Thece would be indicators of target audiencee).

¢ . lethe target audience identified? Io 1tforspecia]ists? Anmterested
" individual? A casual Web gurfer? :

# - lothe content, reading level, graphic precentatmn and orgamzation
- -appropriate for the content and audience?

¢ Doesthe information meet the needs of the’ intended audience? ls it
'enouqh mformatmn’? Too much? 5

¢ o Whatis the relauonshap or assnmanon between
coe 5 pnibligher? L g
¢ Whatig the teputation ofthe publlsher?
oo -lgthere contact information for questi.ons?- - :
¢ - Ig'the information on the author or pubhsher venﬁabie?
¢ . Whodeveloped the sité? - :
L ;WhOlSthe s?onsor/whattstbelocatwn ofthe mte?
-T 2 —_—
: QuestionsabauttheAudience NP h s
+ : 'lsthepurpcse of the sita made alear? (For example, ig the purpogeto; "

Questions about Context/Coverage
What is the persuasive approach used, if any? .
Are there emotional axquments presenit for the information?
I there one pomt of view pregented? Are there muh::p!e pergpectwes
offered? ISR

g thére evidence of blag"’

Are there linkages to other sites that onlg agree with the point of

L view offered in the site you'rd Bxamining? |
-+ . Does the site or the article provide ¢ sources for the mformation and

then link to those sources? |

o Inthe diecussion in depth on the topic or superﬂclal?
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Questmns about Accuracg

& Are studlﬁ/sources of data referred to' and obtainabla (on»hne or
. through a librarg)? R i
.- Does the informatwn avo:d ganera] statements A
' suggests” or “many scientiets beligve™ without citationg? .-
 Ate there comparigon data ot studies available and menttoned?
- Ie'the methodotogy used deseribed and appropnate? Ll oy
" Hae the docament been subjected to a peer review process? How
" Cold you know thig? |
1" Are the data-primary (criginal research) or secondarg (modiﬁed.
- - gelected. or reported from another study)?
- Ie'there al:nbliograpbg or references cited sectwn’?
27 Hthe gite maintained by a unwermtg, governmental agencg or other
S ::eputable organlzahon’? :

Quegtions about Currencg

. [s the mformanon uging the most gurrently avaxlable data (|f uging
' _goverrimental data, secondarg sources; and other non-primary data).
" lg the information weing primary data? ¥ o have therebeen -~ 1
- subgequent studies verifying the data or the ﬁndmgs? _ -
. Isthe information current ~ meaning doec the information carry the -
| weight of currént agreement in the scientific tommunity? -
" Aré the data and the findinge relevant tcdag gwen changes i

societg, knowledge, ortechnology?
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For a more thorough exploration of thece concepts, and for the
bibliographic listing, you will soon be able to order a copy of the
EETAP document “Evaluating the Content of Web Sites” through:

EETAP Resource Library

Ohio State University Extension Community Development
700 Ackerman Rd, Ste 235

Columbus, OH 43202-1578

phone: 614-292-6926

fax: 614-292-7341

e-mail: heimlich.l@osu.edu

Or on the U.S. EPA Office of Environmental Educat’ = Web site
at:
http:/ /www.epa.gov/enviroed/

For more information on the following p'
sites at:

EETAP
http://www.eetap.org
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